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®The Bluetooth word mark and logos are owned by the Bluetooth SIG, Inc. and any use of such marks by Parrot S.A. is under license. Other trademarks and 
trade names are those of their respective owners. Tous droits réservés. Les marques PARROT figurant sur ce document sont la propriété exclusive de la société 

PARROT. Toutes les autres marques sont la propriété de leurs détenteurs respectifs et sont utilisées sous licence par la société PARROT 
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Paris, July 16th, 2008 – 17h40 CET 

 
 
 
 
 

This declaration is established in accordance with Article L.233-8 II of the French 
“Code de Commerce” and of Article 223-11 of the “Règlement Général of the 

Autorité des marchés financiers” (AMF) 
 
 
 
 
 

DateDateDateDate    Number of sharesNumber of sharesNumber of sharesNumber of shares    Number of voting rightsNumber of voting rightsNumber of voting rightsNumber of voting rights    

July 15
th
, 2008 13 321 312 13 321 312 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

AboutAboutAboutAbout PARROT PARROT PARROT PARROT        
Founded in 1994, Parrot has rapidly established itself as a pivotal global player for wireless mobile telephone accessories. 

Drawing on its tried-and-tested expertise on voice recognition and signal processing technologies, Parrot was one of the very first 

companies to produce Bluetooth®-based wireless hands free car kits, having identified this standard’s vast potential as early as 

1999. In 2006, Parrot sold about 3 million units. 
Determined to accompany the wireless peripherals’ irresistible breakthrough into our day-to-day lives, Parrot has been developing 

since 2006 a new wireless range of sound and image products. 

 

Today, Parrot truly has a major international focus: 90.5% of its sales are generated outside of France, and a large percentage of 
its production is outsourced to carefully selected partners, enabling it to achieve the best possible level of quality and 

responsiveness. Parrot is now particularly well positioned to capitalize on the bright future opening up for mobile telephone 

devices. 
Parrot has achieved strong growth in its consolidated revenues, up from 80.9 million euros pro forma in 2005 to 166.9 million 

euros in 2006. 
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