
�
� � � � �� � � � � ��	 
 � � ��� � � 
 � � �

PARROT®�

� � � � ��� � � �	 �
 � � � �� � �� � � 
 � � �� ���� � � � �
� ��	 �� �� � 
 � �� � � � �	 ��
 �� � � 
 �
 � � �
� � � � � � � 	 �� �� � 
 ��� � � � ��� ��	 ���� � �� ����� 
 �� 
 ��� �� � �� �
� � � 
 � �� 
 � �� � � ���� � �� �� � � � �	 ��� �� � 
 ��
 � � �� � � � �� � � � �

 
� � ������ 	
 �� � �� �
 � �� ��� � � � �� �� �� � �� � �

 

 2007 revenues: 219.8 million euros, up  +31.7% in rela tion to 2006. In Q4 2007, revenues tota led  60.9 
million euros. 

 2007 gross margin: 49.6%, c ompared  with 45.0% in 2006. Exc lud ing the c ontrac t for the d istribution 
of naviga tion p roduc ts in Spa in, the gross marg in c omes out a t 53.1% for 2007. 

 2007 operating margin: 12.2% of tota l revenues. 

 2007 net income: 20.0 million euros, up  159.6%, with the net ea rnings per share a t 1.56 euro. 

 Q4 2007 marked  by: 
-  Susta ined  sa les on the handsfree kit business and  the new Multimed ia  segment (linked  to new 

c ellphone uses: music  and  photos); 
-  Ac quisition of a  100% stake in Waveb lue, the exc lusive d istributor in Ca lifornia ; 
-  Compatib ility of Parrot p roduc t ranges with App le® Mac  OS X Leopard; 
-  Launc h of the first MMS frame in Franc e based  on a  pa rtnership  with Bouygues Telec om; 
-  Co-marketing and  partnership  opera tions further strengthening b rand  awareness and visib ility. 

 Key strategy elements and objec tives for 2008 
-  Handsfree kits: launc h of four new insta lled  c a r kit and  p lug&p lay p roduc ts, renewa l of flagship  

p roduc ts; 
-  Multimed ia : c ontinued dep loyment of the range, further improvement in c onnec tivity 

standards, integra tion of ded ic a ted  tec hnolog ies for use with an iPhone®; 
-  OEM: further strengthening of the p resenc e in Asia , with an offic e opened  in Tokyo, p resenta tion 

of a  new genera tion of integra ted  systems to ac c ompany moves to ramp up  the c ontrac ts 
sea led  in 2007; 

-  Strengthening of the management teams, in order to ensure that business is managed in a 
consistent way. 

-  R&D polic y foc used  on tec hnolog ies, c ompatib ility and  design, in line with new multimed ia  
termina ls; 

-  Marketing and  sa les: ongoing moves to strengthen the multic hannel d istribution network, 
opera tor partnerships and  the push sa les stra tegy, adap ted  for eac h c ountry, with a  view to 
striking a  new reg iona l ba lanc e; 

-  Continued  strong and  p rofitab le growth. 
 

€’000,000, exc lud ing net EPS  2007 2006 pro forma  Change % 
Revenues 219.8 166.9 +31.7 
Gross operating margin 109.1 75.1 +45.3 
% of revenues 49.6% 45.0%  
EBIT  27.0 (1) 23.7 +13.9 
% of revenues 12.2% 14.2%  
Non-rec urring expenses - -6.5  
Net inc ome (Group share) 20.0 7.7 +159.6 
% of revenues 9.1% 4.6%  
Net earnings per share -- (1) €1.32   
Diluted  net ea rnings per share -- (1) €1.13   
Net earnings per share € 1,56 €0.72   
Diluted  net ea rnings per share € 1,46 €0.61   
€’000,000, exc lud ing net EPS Dec  31, 2007 Dec  31, 2006  
Net debt -37.4 -31.8  
(1) Exc lud ing non-rec urring stoc k op tion a lloc a tion expenses linked  to the c ap ita l restruc turing p rogram  
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“ The fourth quarter saw a  susta ined ra te of business, with Parrot’ s p roduc ts and  more spec ific a lly the 
new Multimed ia  range p roving partic ula rly suc c essful in terms of sa les over the end-of-year period . In 
2007, Parrot sold  more than five million p roduc ts worldwide. This good  performanc e has been 
c ombined  with strong growth in our ea rnings and  a  highly sa tisfac tory level of marg ins, c onfirming the 
qua lity of our p roduc ts and  the relevanc e of our stra tegy. Thanks to our dynamic  innovation polic y, 
the d riving forc e for our development model, and  the strengthening of our struc tures, we a re ab le to 
look ahead  to 2008 with c onfidenc e” , exp la ins Henri Seydoux, Parrot’ s Cha irman, CEO and  founder. 

Clear upturn over Q4 
In Q4 2007, Parrot generated 60.9 million euros in revenues, up 20.7% on Q4 2006 and 30.2% in relation to 
the previous quarter, confirming a c lear upturn in business compared with Q3 2007. 

 For eac h segment 
-  The insta lled  handsfree kit range ac hieved  a  good  level of business, up  26.6% on the p revious 

quarter.  
-  Plug&p lay p roduc ts benefited  from a  strong ac c elera tion in sa les over Q4, with the revenues 

genera ted  by this segment more than doub ling in rela tion to Q3 2007. 
-  Multimed ia  p roduc ts were a  resound ing suc c ess in Q4, with sa les up  61.8% on the p revious 

quarter. 
-  The OEM business has c ontinued  to grow, in line with expec ta tions. 

 For eac h region 
-  Spa in: a ftermarket p roduc t sa les over Q4 2007 were good , desp ite the high penetra tion of 

Parrot p roduc ts, with 19.8% growth in rela tion to Q3. 
-  UK: Q4 saw a  good  level of sa les, up  60.1%. 
-  Franc e: the level of business was exc ellent, benefiting  to a  la rge extent from marketing 

opera tions with SFR and the enla rgement of the d istribution network over Q3. In this way, Q4 was 
up  37.2% in rela tion to the p revious quarter. 

-  Ita ly: the reorganiza tion c a rried  out in Ita ly has made it possib le to see the first positive effec ts, 
with a  signific ant inc rease in sa les, up  97.0% c ompared  with Q3. 

-  Germany: sa les have been d isappointing in Germany, exc ept for on OEM. 
-  US: sa les c ontinued  to develop  strong ly in the US over Q4, up  31.8% on the p revious quarter. 
-  Rest of the world : new reg ions, rang ing from South Americ a  to South Afric a  and  Russia , a re 

seeing their c ontribution to revenues inc rease signific antly. 

2007 revenues up 31.7%  
Annua l revenues revea l a  good  level of performanc e, with growth of over 30%, c omb ined  with a  
strong inc rease in the volumes sold , with more than five million in 2007, c ompared  with c lose to three 
million in 2006. 
On its historic a l business, insta lled  handsfree kit sa les have c ontinued  to ac c ount for the lion’ s share of 
revenues (66.5%). OEM sa les, rep resenting 12% of revenues, c ompared  with 6.8% in 2006, have a lso 
c ontinued  to grow. 
Lastly, 2007 was marked  by the launc h of the new range of Multimed ia  p roduc ts, whic h ac c ounted  
for 4% of revenues (6.9% on Q4 2007). 

EBIT in 2007 
Exc lud ing the c ontrac t for d istributing naviga tion p roduc ts in Spa in, the gross marg in on a ll of Parrot©s 
p roduc ts c omes out a t 53.1% for 2007. 
R&D c osts rep resented  8.8% of revenues in 2007, c ompared  with 8.0% in 2006. This c hange is linked  to 
moves to strengthen the R&D teams, on whic h sta ffing  levels inc reased  by 58.1% over the period . At 
the end  of Dec ember 2007, they rep resented  32.7% of the tota l workforc e.  
Sa les and  marketing c osts c ame to 45.4 million euros, rep resenting 20.7% of revenues, c ompared  with 
15.9% in 2006. This inc rease reflec ts: 1/  the c hange of p ric ing polic y rolled  out as of June 2006, whic h 
has resulted  in c osts being transferred  from the gross marg in over to sa les and  marketing spend ing ; 2/  
the imp lementa tion of an ac tive sa les and  marketing stra tegy, based  on the push&pull model.  
In the end , EBIT c ame to 27.0 million euros in 2007, g iving an opera ting marg in of 12.2%.  
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Net inc ome in 2007 
In 2007, net income (Group share) came to 20.0 million euros, representing 1.56 euro per share, inc lud ing a 
-0.6 million euro financ ia l expense linked primarily to exchange rate d ifferences. 

Financ ia l struc ture 

The Group is in a healthy financ ia l position, with 37.4 million euros in net cash at December 31st, 2007. Over 
the year, it generated 11.2 million euros in cash flow from operations. 

Key strategy elements and objec tives for 2008 

 Renewal of ranges and launc h of new produc t generations 
For 2008, Parrot has c hosen to foc us on a  series of innovative p roduc ts tha t will help  further strengthen 
the Group©s market shares. 

-  Handsfree kits and  Plug&Play:  
Four best-sellers from the handsfree kit range a re going to inc orpora te a  number of ma jor 
developments in terms of both tec hnolog ic a l improvements and  design eng ineering. 
In the Plug&Play range, the Parrot Minikit 2 will be g iven a  new look, designed  to appea l to a  
b roader c lient base.  

-  Multimed ia :  
Parrot has joined  forc es with lead ing designers to develop  impec c ab ly styled  p roduc ts. 
Tec hnolog ic a lly, the p roduc ts will inc orpora te add itiona l fea tures, suc h as c ompatib ility with a ll 
telephones (inc lud ing the iPhone®) and  Wifi c onnec tivity. 

-  OEM: Parrot’ s integra ted  systems a re going to be enhanc ed  with the very la test tec hnolog ies 
dep loyed  by the R&D teams, inc orpora ting fea tures for the iPhone and  the la test genera tion 
signa l p roc essing c apac ity. At the heart of the Group©s suc c ess lies an ongoing innovation 
polic y, making it possib le to further strengthen ties with existing c lients and  ac c elera te moves to 
win over new c lients. 

 Adapting the marketing approac h in order to boost sales in 2008 
While mainta ining an ac tive marketing strategy, Parrot is ta iloring its ac tions to the spec ific  features of 
each country, a iming to further strengthen its regional balance. In this way, particular attention will be 
given to Ita ly and the UK. In Germany, the Group has dec ided to focus its efforts on OEM c lients. In the US, 
Parrot intends to accompany the regulatory changes on in-car telephone use and maximize the 
effec tiveness of its d istribution network following the recent acquisition of Waveblue in California. 
Lastly, Parrot will be gradually rolling out its sales and marketing ac tions in a number of countries where 
significant potentia l has been identified, primarily Austra lia , Hong Kong and South America. 

 Development of the Group's struc tures 
In 2008, Parrot will be further strengthening its organization focusing on three key areas: 1/  the steady 
development of its R&D teams, 2/  the consolidation of support func tions in order to optimize the steering 
and transversality of ac tivities, 3/  the strengthening of its general management teams and the arrival of a  
new chief financ ia l officer shortly. 

 Objec tives for 2008 
In 2008, Parrot a ims to step up the deployment of innovative produc ts, accompanying changes in 
cellphone technologies and regulations. 
Parrot is benefiting from favorable conditions to develop a lasting and profitable growth strategy. January 
has already seen good levels of business. The Group is looking ahead to 2008 with confidence, and 
expec ts to achieve double-d igit growth in its revenues and mainta in a high operating margin, set against 
its continued R&D, sa les and marketing investments.  

 Next financ ia l date  
Parrot will be publishing its results for Q1 2008 (ending March 31st) a fter c lose of trad ing on May 14th, 2008.  



®The Bluetooth word  mark and  logos a re owned  by the Bluetooth SIG, Inc . and  any use of suc h marks by Parrot S.A. is under 
lic ense. Other trademarks and  trade names a re those of their respec tive owners. 

Tous d roits réservés. Les marques PARROT figurant sur c e doc ument sont la  p rop riété exc lusive de la  soc iété PARROT. Toutes les 
autres marques sont la  p rop riété de leurs détenteurs respec tifs et sont utilisées sous lic enc e pa r la  soc iété PARROT 
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A PROPOS DE PARROT 
Founded in 1994, Parrot has rapidly established itself as a pivotal global player for wireless mobile telephone accessories. 
Drawing on its tried-and-tested expertise on voice recognition and signal processing technologies, Parrot was one of the 
very first companies to produce Bluetooth®-enabled wireless handsfree car kits, having identified this standard’s vast 
potential as early as 1999.  
Determined to accompany the mobile telephone’s irresistible breakthrough into our day-to-day lives, Parrot has been 
developing a new range of Multimedia products since 2006, inc luding wireless hi-fi systems and LCD photo frames. 
Today, Parrot truly has a major international focus, both in terms of its c lient base, with 86.6% of sales generated outside of 
France, and in terms of production, outsourced to carefully selec ted partners, enabling it to achieve the best possible 
level of quality and responsiveness. Parrot is now particularly well positioned to capitalize on the bright future opening up 
for mobile telephone devices. 
Parrot has seen sustained growth in its consolidated revenues, which have tripled since 2005. In 2007, Parrot sold over 5 
million product units and generated 220 million euros in revenues, up 32% on 2006. 
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